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We implemented sanitary products in restrooms at Kyushu University
Ito Campus for people to access freely to aim for the reduction of
women's anxiety. We also created an instagram account (@qu.acc)
and a website to educate all about “menstruation” from its
mechanism to the issue of menstrual poverty. Additionally, we also
made bilingual posters in restroom as a form of restroom advertising
to raise awareness about the issue.  

KAPPA KYOSO ACTIVE PARTICIPATION PROJECT AID 採択年度

Before the project implementation, we conducted online research on the current situation in Japan.
Nikkei BP Research Institute surveyed approximately 2,000 working women aged 20-40 regarding
menstruation, revealing that the utilization rate of menstrual leave was less than 10%, and more than
50% of women felt that "the workplace does not understand menstruation." To understand public
opinion about menstruation, we also conducted a survey (n= 83) at Kyushu University. 

The results are shown below:

Three main issues have been identified, in terms of when the respondents “struggled to buy/obtain
sanitary products”
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INSIDE THE RESTROOM

Lack of access to menstrual hygiene products, education, sanitary
facilities, and disposal methods. Over 500 million women worldwide
experience this issue due to low income and cultural taboos around
menstruation. This leads to physical health issues and missed
opportunities for women.
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